
Going beyond usage statistics: How can librarians partner
with publishers to demonstrate impact

Collaborative partnerships between informational professionals, institutions, and associations



“Librarians are your best friend.”

-Frank Fajardo, MA, MPA, MLIS
Information and Instruction Services

Florida International University
https://bmjinsiders.com/2018/06/19/get-to-know-frank-fajardo-ma-mpa-mlis/



Agenda
- Introduction to BMJ
- The basics: usage statistics
- Expanding quantitative data - the power of storytelling
- Branding and the Library (Special Guest: Nadia Hommerding)
- Examples throughout the Americas
- Q&A 





"The only thing that you absolutely have to know, is the location of the library."
 

-Albert Einstein 



Usage Data
COUNTER provides the standard that enables the knowledge community to count the use of electronic resources.
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Usage Data
The Power of Storytelling 

Source: https://hbr.org/2014/03/the-irresistible-power-of-storytelling-as-a-strategic-business-tool 

Following the steps of the
greatest storytellers,

storytelling in a business
setting allows messages to
land, deepen their impact,

and persuade your
listeners.   



Expanding Quantitative Data 
How can we help?



Expanding Quantitative Data 



How do you DATA?



Branding for Libraries and Librarians 

A game changer



The forever challenge for libraries and librarians

User’s behavior for gathering, selecting and using information.
Library as an active department within the Organization.
Libraries and librarians adding value to access, use and dissemination of
information.
The Library as a Brand: strong, respected (desired and admired by
users/customers).
The Librarian as an agent of transformation and quality assurance.



Behind Strong Libraries, Strong Librarians

Marketing key products and services and their uniqueness to users.
Educating users and Key Organizational Stakeholders about the librarian's expertise and knowledge to support
Institutional Mission and Goals.
Reminding that libraries' services and products are “intangible assets”  extremely valuable to the organization
and especially to their customers. 

The Branding of the Library Brand must support key elements to retain and support user’s loyalty, trust and
usability:



WHAT DOES IT TRIGGER IN YOU? 
HOW’S YOUR BRAND DOING? 



Recomendations
If your library has a logo, brand, or slogan - Use it and abuse it.
If your library does not have a brand, logo, or slogan - propose one, so you can start
advocating in your own favor and The Library.
Make sure you have your users and Stakeholders supporting you - in the end of the day,
they are your best “word of mouth” marketing and supporters.
Partner with key stakeholders, customers, vendors, potential users, and your Institutional
Marketing Department, so everybody sees and learns about you.
Be proactive, Be visible, and Be there first for your stakeholders, customers, and for
yourself! 
Be proud of your library and the brand you represent.



"A library is not a luxury but one of the necessities of life."
 

-Henry Ward Beecher



Examples



Source:https://library.mskcc.org/sites/library.mskcc.org/media/lib-strategic-plan-2022-2024.pdf 



Questions



Thank you 

Ryan Rodriguez 
rrodriguez@bmj.com

Customer Experience Manager, The Americas 


