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Social Media as an effective change agent during times of information overload - Eric Kokke (GO |
School for Information)




Program

> What is Social Media?

> Why Social Media?

> What platforms are available?
> How to make a choice?

> How to generate content that is noticed?



Everything online?



AA 2.31 4.95 4.62

BILLION BILLION BILLION BILLION

I.h+..l:;'r1| ."i.-l..ru

57.0% AL 62.5% 58 49

A

we

are, . " Hootsuite
social




Digital 2020 July Global Statshot Report (July 2020) vO1
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PERCENTAGE OF INTEENI _ : " WHO EXPECT TO CONTINUE WITH NEW BEHAVIOURS EVEI THE COVID-19 OUTBREAK ENDS

WATCHING MORE
ONLUINE YVIDEOS

WAITCHING MORE SHOW 5 AND
ALMS ON STREAMING SERVICES

SPENDING LONGER bt

USING SOCIAL MEDIA

SPENDING LONGER USING
MESSENGER SERVICES

LISTENING TO MORE
MUSIC STREAMING SERVICES

SPENDING MORE TIME USING ONLINE
LEARNING PLATFORM S FOR YOURSELF

SPENDING MORE TIME
USING MOBILE APPS

SPENDING MORE TIME PLAYING
COMPUTER OR VIDEO GAMES \ FEMALE

CREATING AND - MALE
UPLOADING VIDEOS

LISTENING TO
MORE PODCASTS
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Trends....
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1‘346,‘.IQT,39?
6,114,355
o
939,089,266

384,281,129

219,034,635,679

658,036,178

120,069,635

152,095

-~

share

ey
L=

G

E]FJII:‘I{HH!]'i-_' i

.



G|

opleidingen
Schoal lar hloregtas

Data Never Sleeps 9.0

How much data is generated every minute?
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One minute on social media



Give your definition of Social Media XD

Electronic/virtual tools for connection
or communication

A multimedia platform that reflects
society

a picture of what is going in the world
through the eyes of everyone

Platforms to get social with ‘friends’ or
get your message in the world as a
business

Online place to share information and
get connected with other users
globally

A way to connect with people abroad

SMis a place where you can
find/place all kind of information.

Space where we can share whatever
we want with who we want when we
want

A way to be informed, educated and
entertaining

=




Give your definition of Social Media

Social Media dan be defined as a
social networking site where people
meet and network

A social networking site where people
meet and network

A way to make money

=




The layman's

definition of Social
NMedia:

Social media is an internet technology that
facilitates the sharing of information
through virtual networks and communities.




ol OVERVIEW OF SOCIAL MEDIA USE

2022 HEADUNES FOR SOCIAL MEDIA ADOPTION AND USE (! USERS MAY NOT REPRESENT UNIQUE INDIVIDUALS)

NUMBER OF SOCIAL QUARTER-ON-QUARTER YEAR-ON-YEAR CHANGE AVERAGE DAILY TIME SPENT AVERAGE NUMBER OF SOCIAL
MEDIA USERS CHANGE IN SOCIAL MEDIA USERS IN SOCIAL MEDIA USERS USING SOCIAL MEDIA PLATFORMS USED EACH MONTH

=

4.62 +1.7% +10.1% 2H 27M /.9

BILLION +/7 MILLION +424 MILLION +1.4% (+2M)

SOCIAL MEDIA USERS SOCIAL MEDIA USERS SOCIAL MEDIA USERS FEMALE SOCIAL MEDIA USERS MALE SOCIAL MEDIA USERS
vs. TOTAL POPULATION vs. POPULATION AGE 13+ vs. TOTAL INTERNET USERS vs. TOTAL SOCIAL MEDIA USERS vs. TOTAL SOCIAL MEDIA USERS

1L & J
46.1% 53.9%
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Purposes or goals of Social Media

> Promotion of activities, products & services
- Image building

- Brand awareness

> Communication with customers

- Sharing information

- Entertain

> Inspire

-> Trafffic to website



What Libraries Use Social Media For

Source: https://blog.techsoup.org/posts/how-libraries-use-social-media
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The advantages of Social Media:

> Showcase your organisation

> Free (?)

- Connect / Communicate with your audience (Customer Service)
- Drive traffic to your website

- Monitor results of your communication

> Easy to use (creating content and posting)

> Accomodates all types of content

> Engage new audiences (through shares and likes)

- Target specific audiences

- Reach out to a global audience



The disadvantages of Social Media

- Open for negative feedback

- Open for 'trolls

- Requires long-term dedicated time and attention
- You can become addicted to Social Media

- Information Overload: Do people notice your posts?

- Fake News is associated with Social Media

4



YOU
DELETING
YOUR
ACCOUNT?

SAYS HERE YOU
((CANT TRUST ANYTHING )
. ON FACEBOOK! /4

NO, M POSTING
IT ON FACEBOCK..




\What would be your biggest Social Media

Challenge?

Growing your
audience

Reaching the
right
audience

Choosing
the right
platform

O

Monitoring
effectiviness

Regular
postings /
enough
content
(continuity)

Staff,

capacity,
time

Keeping up
with trends
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Strategic use of Social Media: How to stand out in the information overload?



Blogger T %
ypePad wikia @
Eventbrite MEdium WIKIPEDIA

okcupid WORDPRESS tumblr.
tinder @ badoo WX MysPace  dailymotion

0o QD NING H Y YouRlhil: 2;?;‘;2;?“9
' houz: XING™ BNOSY FY vimeo
twitch

data.world

Spotify DEEZER p s

> slack
“’GltHub ﬁreddifo Q

StackExchange

Discussing

Many options to choose from... (www.basecampdigital.co)
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Vine

Instag ammj @) +ses33319 STJ;LG;FF;:E
- pry—.
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oot [ . 25657 n
Twlmrr- ' 183,953,034
Pin tmn-ﬁ--il' 147 613,009
. DECEMBER
inkedin unseafl 138 197 521
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Watch on £ YouTube

Popularity of Social Media Platforms through the vears (https:/tinyurl.com/3fmby/7d6)



New kids on the block

> TikTok (short videos sharing)

- Clubhouse (live audio sharing)

> Twitch (Broadcasting)

- Twitter Spaces (live audio sharing)
~» Caffeine (live social broadcasting)

> Instagram Reels (short videos)



\Which Social Media platforms does your
o

organisation use?
28$ Gy .}éz ﬁo‘
Twitter Instagram YouTube

acebook

0% 3% 15%
Tik Tok Pinterest What's app / Messenger/ Telegram/
Viber
0% 0% 0% 0%
LinkedIn Reddit Tumbler ClubHouse
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The selection of the Social Media platforms depends on:

- Your goals

- Your target audience
- Available content

- Available resources

- Desired image

e=
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HERE S A MY (N WAI(H THIS "M VERY | FREAKIN | LIKE 15 ANYBODY NS 1S HIS 5 WHERS THIS IS (HECK oun

FILTERED 15 SHREDDING VIDED OF SKILLED HATE THIS MY (A1 IN HERE? WHERT | ITSEN T0 WHERE | GET THIS |IVE VIDED

PCTURE ON HER GUITAR MY CAI AT TRAINING ] LISTEN TD WAY-7 IN M _ INSPRATION OF MY (M

OF MY CAl CATS TAYLOR SWIFT FOR DECORATING HREND AND |
. MY CAT ROOM

How to make the right choice? (https://visually/community/Infographics/social-media/social-meowdia-

explained-redux)
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@ Social MeowDia Explained - Internet Famous Cats explaining Social Media
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Watch on £ Youlube |




Know where your audience is hanging out!



JAN FAVOURITE SOCIAL MEDIA PLATFORMS

PERCENTAGE OF I! 16 TO 64 WHO SAY THAT EACH OPTION IS THEIR “FAVOURITE™ SOCIAL MEDIA PLATFORM

SNAPCHAT

e 1B
IMESSAGE BAL]

DISCORD QAL

SOURCE: - : we 2
103 _ are. . ® Hootsuite:

\Where to find your audience?
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FACEBOOK AUDIENCE OVERVIEW

THE POTENTIAL NUMBER OF PEOPLE THAT MARKETERS CAN REACH USING ADVERTS ON FACEBOOK

NUMBER OF PEOPLE THAI FACEBOOK'S REPORTED QUARTER-ON- PERCENTAGE OF PERCENTAGE OF
FACEBOOK REPORTS ADVERTISING REACH QUARTER CHANGE ITS AD AUDIENCE ITS AD AUDIENCE
CAN BE REACHED WITH COMPARED TO TOTAL IN FACEBOOK'S THAT FACEBOOK THAT FACEBOOK
ADVERTS ON FACEBOOK POPULATION AGED 13+ ADVERTISING REACH REPORTS IS FEMALE® REPORTS IS MALE’

PTEWE

110.0 80% 0% 20.3% 43.8%

THOUSAND [UNCHANGED)]
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Fcaebook is most popular in Curacao




Talking a different language

Generation X
(1961-1980)

- Wartime rationing
Rock'n'roll

- Nuclear families
Defined gender
roles - particularty
for women

5 Reagan/Gorbachev/
- Thatcherism
Live Aid
Earty mobile
technology ;
 Divorce rate rises |

spdges|

Organisational - “Portfolio™ careers - Digital entrepreneurs - | Multitaskers - will move
careers are defined loyal to profession, work “with” seamilessly between
by employees § not to employer | organisations | organisations and

. ; “pop-up” businesses
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5 Generations with their own information and communication preferences



sl PROFILE OF FACEBOOK’S ADVERTISING AUDIENCE

2020 SHARE OF FACEBOOK'S GLOBAL ADVERTISING AUDIENCE ™ BY AGE GROUP AND GENDER”

19%
B FEMALE
MALE

7.6%
50% 4%
“ . ﬁ - =

13-17 18 - 24 25 - 34 35-44 45 - 54 55 - 64 65+
YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD

SLIUKLE: "MNOTES:

AL “ADVISOR, 474 0 - are. ¥ Hootsuite:
= LCOMPARABILITY ADVISORY: suclul

\Which platform, age group, gender? Follow the money!




il PROFILE OF YOUTUBE'S ADVERTISING AUDIENCE

202' SHARE OF YOUTUBE'S ADVERTISING AUDIENCE" BY AGE GROUP AND GENDER
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il PROFILE OF PINTEREST'S ADVERTISING AUDIENCE

202' SHARE OF PINTEREST'S GLOBAL ADVERTISING AUDIENCE ™ BY AGE GROUP AND GENDER
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- . - |.27%
e . N LN
FEAMALE MAALE / FEaaa ! MALE P A MMLA MALL T A FEmMALL WAL L i ALl A LF i WY

18 - 24 25 - 34 35 - 44 45 - 54 35 - 64 65+
YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD

Q MPARABILITY ADVISORY are. m‘ Hootsuite

social




It is all about the message / content and the choice of medium
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Types of content

very
effective @
4 infographics
viral
studies R
DlOgs G . visualk
If'lﬂl..f:iihn, arucles Liﬂﬂﬂﬂi e
MNews “ on
forum
poste
photos
Dlog
comments
status
updates
ot NEWSVEND
effective vi

easy / cheap difficult / expensive

Types of content and their value
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entertain

Inspire

Start Conversation

Content planning (source: https://contentmarketinginstitute.com/2011/02/content-mix/)

4
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0 Oklahoma Department of Libraries GD

Did you know We have several Training, Tech Tips and
Tutonals on our website now.

Learn Office 3065 programs, get started with vanous socal media, work
on your job search / resume building skills, and view vanous tutornials
on topics like Google Docs or Zoom.

Go to * and click on the tab on the nght side of the
screen. . See More

-

K L

2y Libraries

YIRS VITA & TCE

Need help with vour 2020 Income Taxes?

Find out about free tax filing services and get tax forms
100 ., e o e =0
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o
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§
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Provide relevant information
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The International Federation of Library Associations has released this
helpful update to their How to Spot Fake News graphic to help readers
weigh sources in the time of COVID-19:
v

HOW TO SP T FAKE NEWS
0,

CONSIDER THE SOURCE READ BEYOND

In Ehare an author ! Check out the Heaflvrers C00 [ CofT BQECmes ™ oan @#ort
credentus's on ey i LR o gt clecha. What's the whole sbory !

35

SUPPORTING SOURCES? DO OTHERS AGREE?

Lk on ks oF Chach with ool Are afvy OfFast LARPs FepOrToag ey '
pLourncE Do theiy suapeor! i gy ! WS ST BPE TPy -l‘-“-|}‘

¥

IS IT A JOKE? CHECK YOUR BIASES

H ol oD osptiendesl / Teghd e wstere vt o pregr (e Deelly o0 O B T
Ressarch 1T sowscE 10 D sure Cvibl FRET i LR rTaEnl

B .

ASK THE EXPERTS LOOK BEFORE YOU SHARE

Ak & b @ian, o Consasl! 8 et Chechereg Den Y e posts o stones that youw
siie. official source e fhe WHD Fupven T Chwecmed oul Firsl

A 'how to post
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NY Public Library £ @nypl -6 u

What do libraries mean to you? Post a virtual sticky not

| Ta
| - ) o
1 TO K
— - %

ol mnrariach sl a RV Chtemmmar s ntiond Ao
know! #FLibrariesMakeNY( _“T_‘.'_.T.:i_ cl ON.NypPLOIQ

We lve ur  post Your

libraries

lot!

Start a conversation

e and let everyone
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#1 NEW roRT TIMES BESTSELLER —

g LEIGH BARDLGO

Watch on £ Youlube

Inspire
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JOUL 1D Ay

Please don't shelve sandwiches. If you need

help differentiating between books & food ask
a member of staff #experls

r
i
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TLYN INOSONONND

VST TWOSOWONID N SINOINHDAL (HONVM

L FITIRLL s

Entertaining
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Tips: Make content with...

> Aclear message

> A headline or slogan

> Benefits of the products or services (max. 3)

- The problem you solve for your target audience

> The answer to 'What's in it for me?’
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Tips:

» Communicate a |ot!

- Communicate in the language of your audience

- Be efficient; content can be used on multiple platforms

> Work together: employee advocacy

- Just start, don't overthink

- Monitor the results

> Work together with your Marketing or Communication colleagues

- Try 'sponsored content’
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¥ cra bebioteka ta bealan ™ D A=k

W i por entrega bl 5 e no por yega bibhoteks, den O Ask
X r 3 at-Ta

ooty bt ma an o pega ™ D Ask P

“Winn i po s bl 5 i Do por yena bibletels den e O Ask ekl Mot ol Korsou
[ r 2" F- T J

&
1

Bibliotels lou adapisbhon & ssvmio

Bibhoteica Masheral Koo ta nforma oo dia & o yin nos lo no o seresn o fa bulo m dente
I"!i.'lrrw'l. T ch yars nos o b £ serescren Akt te ko o 1 i :.".i

Ok 13 te b 15 i i s iy i i s P Ly BShlietedcn  Sme rrunee

¢
ﬂ bori Vi
T Nederiands e el 00 MEET ISR Dk

[

[} Bibboieks Mehonsl Koo t decils no eculaehon §
B Ij:lh'ugn*:_'pl.d-l:: ks o tokante =
ErwibErecs | remshien o Mis | DUl

B 11880 people e the nchudng 7 of your freends

0~ 1" DL @ =

) 12,5 perghe follow this o ' (
- a——
¥ BT people decies] in here .
T AR TR 5 E
i AL -
ST / ¥ ) Py P T
. : PR\ & fas
3 Ly ‘ |

r 5
—y - | . I
Jr _1.-..-. X ' _'l * s '!.

b

Example BNK: Communicate in the language of your audience



Insights

ﬁ‘: Overview

A Results

f-“= Content

&% Audience

@ Feedback

'ﬁ Nationaal Archief Suriname v

Facebook Page reach ©

Content

Tue Jun 7, 2:47am

- Reach 326
2:20pn

1
il
—_—

1,134

u #archivesareyou #IAW...

> Switch back to Page insights

@ See results report

Sat Jun 4, 1:55pm
Vanmorgen vond de o...

ﬂ Post

Reach 2 487

Y e W, T A
I".-"-.'E"..i Jun 1 EJ.JL:::.’H

Gisteren hebben de le...

Example NAS: The right platform

D Last 28 days: May 10, 2022 — Jun opiedimaen | °

School lar nformatae

Sort by: Recent content %

—

. = e
FrJun o3, 1 1:udam

Ter herdenking van 14...

Reach 1.064

EI'_-E‘: r'--".EI-.I -'_-:lli: —.:. |:l._l|.alr"|-|

Meld je aan voor de ni...

0 Post

Reach 1,941




Inbox Q Available Q Automations

All Messages Messenger Instagram Direct Disconnected Facebook comments m More W
)
Q Search =o- Manage Mars Aussendorf
Assign conversation ¥

Mars Aussendorf Wed
You: Beste, Dat klopt. Onze website is

@ Mars Aussendorf

Yara Gt May 28
Zou IK meer info hieromtrent kunnen..
~ v
Beste,
Ron Regterschot May 28

Dat klopt. Onze website is uit de
& lucht. We doen ons best onze

nieuwe website zsm te launchen.
Tim Kooijmans ! May 28
b ° You: Beste, Als u het archief bezoekt

v ’ F{eply In Messenger...

Seema Dihal May 20
- Goededag kan ik een datum van jullie. .

-,

2 O O 1l

opleidingen

Mars Schoal r normatas
Aussendorf e X
View profile

About

Add details about people, like contact
iInformation

Add detalls
Facebook profile ©

local time 1:36 PM

Liked since May 29, 2022

Works at MARS CONSULT
Studied at Radboud University Nijmegen
Lives in Vleuten

From Groningen

Labels © Manage labels

Example NAS: Reaching your audience worldwide
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All Pages - Content Analytics « Activity £3

EMPLOYEE ACTIVITY
Eric Burger shared your company’s update

(o]
G4

EMPLOYEE ACTIVITY
Eric Burger reacted to your company's update

i

Unze cursus #FRecordsmanagement & #governance in

— . P

#SharePoint van 23/04 15 iInmiggels volgeboekt. Op C

EMPLOYEE ACTIVITY »
Theo Verbeij shared your company's update

EMPLOYEE ACTIVITY

Célestine Idroes shared your company'’s update

EMPLOYEE ACTIVITY

||
|I
|_.-\.

Eric Kokke shared your company's update

Employee Advocacy to expand your reach



2-} GO | School for Information  Super admin view (‘Iu"iew as member)

mgidingtn

| Far informabos

All Pages - Content Analytics ~ Activity €@ Admin tools -

Impressions
'k...' L
= =

Update engagement @ Time range: Feb 27, 2021- Mar 4, 2021 ~ Show: | 10 *
Update title Posted by Created Impressions Video views Clicks CTR Reactions Comments Shares Follows
Nos t'ey pa bo! 2 Eric

3/4/2021 221 > 1 0.45% 4 0 2
All followers Kokke 42

Opleidingen voor Informatieprofessionals | i
nc

GO opleidingen .

P ing Kokke 37472021 223 T 3.14% 3 0 ]
All followers
Friso Keulen gaat met pensioen Eric

3/3/72021 1,688 - g2 4.86% 28 14 1
All followers Kokke
AVG, Privacy en Digitaal Gegevensbeheer :
(Advanced) She 3/2/2021 156 : 4 2.56% 3 0 4
Kokke '

All followers

Monitor the results



\Whisper through a megaphone



\What Social Media Platform is most useful for your
organisation?

15t | <~

an Instagram
3o I -
4th  Twitter

Bth | Linkedin

6th I'ﬁkTﬂk

/th @ ClubHouse

8th | Pinterest

Oth | Snapchat

10th What's app / FB Messenger

11th |Tumblr

12th @ Reddit
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\Which platform?

Instagram

LinkedIn

Interest

Intervene

dingen



| eaderboard

fastest

945 p 'Y Jennifer

939p ﬂ Dragonite

926 p &P Zetsio

887 p e Margot

®
a



\Which platform?

X

2

X

1

X

.1

Google Telegram Viber Signal
Flights



\Which platform? G2
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\Which platform?

Discord Dezer Tik Tok Doximity



\Which platform? eales

12

Facebook Instagram Skype Viber
Messenger Reels

@
[



\Which platform?

Viber

v

Vimeo

X X

Vines

Velocity



| eaderboard RE
5572 p [~ carlos

5361p " Sabs

fastest
4735p a Jennifer

3774 p ﬁ Dragonite

be 5



\Which platform?
v

X

X X

Reddit Alien Discord Toddler
Friend




| eaderboard OE

6504 p [ s, Carlos
5725p Frick

fastest
Sy "2 Jennifer

5522 p | @ \iogalie

>bTP - Sabs

o
4631 p | &) Ay

4617 p ﬁ Dragonite
4455 p [ < Nicole
4104 p B 7ot

o B



Links:

> Digital 2021 - https://www.hootsuite.com/resources/digital-trends for world wide digital trends

> Www.pixabay.com for copy right free pictures

> https://contentmarketinginstitute.com/2018/02/libraries-content-stories/ (tips on content curation for
libraries)

> Social Media Trends 2021 - https://blog.hubspot.com/marketing/new-social-media

> hitps://blog.techsoup.org/posts/how-libraries-use-social-media




